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Briefing for PWSRCAC Board of Directors – January 2011 
 
ACTION ITEM  
 Sponsor: Stan Jones / Information & 

Education Committee 
 Project number and name or topic: 3105 Public Opinion Survey and 
  3510 Radio Education Campaign 
 
1. Description of agenda item: Staff will report on and analyze the results of our 
December 2010 regional public opinion survey, which is the first we have conducted 
since our radio education campaign was suspended as of July 2009 and placed in 
"deferred" status. One purpose of this analysis will be to gauge whether terminating 
our radio advertisements has caused a significant decrease in public awareness in the 
Exxon Valdez oil spill region of the council's mission, work, concerns, and issues. If 
this has occurred, staff will recommend resumption of radio advertisements in those 
parts of our region where polling data suggests it was effective in the past. If 
termination of radio advertising has not affected public awareness, staff will 
recommend that the Radio Education Campaign be taken out of "deferred" status and 
dropped from further consideration. 
 
2. Why is this item important to PWSRCAC: With respect to the public opinion 
survey, OPA90 directs us to be "broadly representative" of our constituents in the 
Exxon Valdez oil spill region. The survey allows us to ascertain what their level of 
awareness is and what their views are, so that we can better represent them. 
 
With respect to the radio education campaign, PWSRCAC has always regarded its 
mission as including the need to inform its constituents in the oil spill region of the 
council's mission, work, concerns, and issues in the battle to combat the complacency 
that led to the Exxon Valdez oil spill. Radio education supplements our other public 
outreach efforts by reaching constituents with whom we would not otherwise 
interact—those who do not subscribe to our publications, attend our meetings, or 
encounter our Internet presence. 
 
3. Summary of policy, issues, support or opposition:  
 
A.  The radio education campaign is rather expensive, costing in the past 
approximately $55,000 annually to reach all parts of our region. However, an analysis 
of our 2010 public opinion survey may indicate that it has been effective in only some 
areas of our region, meaning that a resumption in only those areas would cost less 
than the total cited above.  
 
B. In the past, some of our constituents have complained to their local PWSRCAC 
board members that our ads were airing too frequently. (Our typical frequency has 
been three ads per day, or one ad every eight hours on average, meaning a constituent 
would have to listen to the radio most of the time in order to hear a PWSRCAC ad more 
than once a day.) The most recent figures staff could locate estimate that the average 
adult American listens to radio about two hours per day. By that measure, the average 
radio listener would encounter one of our ads roughly once every four days, while 
constant listeners encounter them several times a day (and possibly complain to 
PWSRCAC board members). In summary: In order to be on the air frequently enough to 
reach average radio listeners two or three times a week, PWSRCAC would have to be on 
frequently enough to annoy at least some constant radio listeners. This seems to be an 
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inescapable consequence of doing radio advertising. A vote to resume radio advertising 
is, in effect, a vote to accept such comments as the price of reaching the broadest 
possible number of constituents. 
 
4. Committee Recommendation: Resume or alternatively cease radio advertising if 
public opinion survey offers persuasive data that the money would be well spent or 
conversely not be a sound expenditure. 
 
5. Relationship to LRP and Budget: Projects 3105 – Public Information Survey is in 
the approved FY2011 budget and annual work plan.   
 
 FY2011 Budget: $12,300 
 Unallocated Funds Remaining as of September 30, 2010:  $0 
 
6. Action Requested of the Board of Directors: Review and adopt staff 
recommendation on whether to resume radio advertising in the FY2012 budget or 
alternately drop it from further consideration at this time. 
 
7. Alternatives: None proposed. 
 
8. Attachments: An executive summary of polling results will be distributed to 
board when available, as will the staff's analysis of the impact of radio advertising on 
public awareness of PWSRCAC's mission and work in Exxon Valdez oil spill region. The 
survey was still in progress when this briefing sheet was prepared, so this information 
was not yet available at that time. 


